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Pursuant to the request for information (RFI) published by the Office of the Surgeon
General, Department of Health and Human Services in the Federal Register at 87 Fed. Reg.
12712 (Mar. 7, 2022), the Computer & Communications Industry Association (CCIA)1 submits
the following comments responding to selected topics from the RFI.
Information about how widespread COVID-19 misinformation is on individual technology
platforms including: General search engines, content sharing platforms, social media
platforms, e-commerce platforms, crowd sourced platforms, and instant messaging
systems.
While the RFI targets “the digital information environment,” health misinformation often
arises and is disseminated elsewhere. Misinformation about COVID-19 proliferates offline in
traditional media like broadcast television, talk radio, and print,2 including content producers that
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hold themselves out as news publishers.3 Furthermore, stories that may circulate on social media
often originate from other media sources.4 Accordingly, the RFI should not be artificially
confined to one sector.
Digital services’ robust trust and safety policies set them apart from other industries in
the information space like payment processors or news publishers, which tend to only have
content moderation on their websites for comments. As discussed infra, the digital sector has
some of the most advanced mechanisms for addressing problematic content in the business
community.
Information about COVID-19 misinformation policies on individual technology platforms.
Leading digital services are committed to ensuring consumer trust and safety online.5
Responsible services invest heavily in combating illegal and dangerous content, including
misinformation about the ongoing public health crisis, and take aggressive steps to uphold their
terms of service, with content moderation at scale requiring a mix of automated tools and human
review.
Digital services have “robust” COVID-19 misinformation policies, as a federal judge
found last week.6 Throughout the pandemic, digital services have announced and strengthened
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policies to combat COVID-19 misinformation and promote authoritative public health
information and resources, including expanding existing vaccine misinformation policies and
amplifying medical voices;7 banning content that spreads false or misleading health-related
information that has a serious potential to cause public harm;8 implementing a strike system for
enforcement of medical misinformation policies, including reducing the visibility of content and
permanent suspension for repeated violations;9 limiting the spread of misinformation through
limits on forwarding messages, warning labels, and notifications if they’ve interacted with
content that is later removed for violating COVID-19 misinformation policies;10 removing
misinformation that repeats false health information widely debunked by the CDC and WHO;11
disallowing medical misinformation that contradicts local health authorities’ guidance on
treatment, prevention, diagnosis, transmission, social distancing and self-isolation guidelines, or
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the existence of COVID-19;12 funding projects debunking vaccine misinformation with fact
checks;13 supporting and hosting authoritative scientific COVID-19 research and data online;14
banning “harmful misinformation superspreaders,” including health misinformation and
widespread conspiracy theories related to dangerous treatments, COVID-19, and vaccine
misinformation;15 only permitting apps related to COVID-19 with reputable data sources;16
banning COVID-19 denial forums and falsifiable health information that has been manipulated
and presented to mislead;17 not allowing creators that repeatedly use unfounded or debunked
theories to argue against broadly supported public health measures;18 prohibiting ads that exploit
the COVID-19 crisis for commercial gain, spread misinformation or might pose a danger to
users’ safety;19 and disallowing posting or promoting content that attempts to sway opinion on
COVID-19 through the use of sensationalized, alarmist, or hyperbolic language, or that repeats
widely-debunked health claims, unsubstantiated rumors, or conspiratorial narratives.20
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Any aggregate data and analysis of technology platform COVID-19 misinformation policies
including implementation of those policies and evaluations of their effectiveness.
Data in digital services’ transparency reports demonstrates that COVID-19
misinformation policies are being enforced and actions are being taken accordingly. For
example, since Twitter introduced their COVID-19 guidance, they have challenged 11.7 million
accounts, suspended 6,797 accounts, and removed over 78,679 pieces of content worldwide as of
March 2022.21 As of August 2021, Facebook has removed more than 20 million pieces of
content related to COVID-19 and vaccine misinformation,22 and YouTube has removed over 1
million videos related to COVID-19 misinformation.23

Respectfully submitted,
Ali Sternburg
Vice President, Information Policy
Computer & Communications Industry Association (CCIA)
May 2, 2022
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